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Jean Valin Hon FCIPR, Principal of Valin Strategic Communications



Jean Valin Jan 13 e
o me ~

Dear Mina,

| have not conducted new research so there is
nothing new to say at the moment.

Al is expanding quickly, but to my knowledge,
no one has measured the current impact on pr.

Jean Valin APR, Fellow CPRS, CIPR

Principal Valin Strategic Communication
Co-editor of Public Relations Case Studies from
around the world
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Instill responsible
behaviours by individuals
and organisations

e Accountability
Jocal and mtamatonal Personal values and ethics
e Global citizenship
o Influence & leadership
Pivacy Ethicalcadas General management
Ethical codes Communicating SASSLIanEg T
Social responsibility professional standards
Sustainable practice Financial management
Provision of value ~ and reporting
Integrity, honesty & trust Maintaining competence ~
Accountability — planning and implementing
parameters and metrics CPD through recognised
programme
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Level 4 and 5

Level 1 an
Laws —

ocal and intzrnatianal
Ciomwarmance
Caopyright
Privacy

Ethical codes
Sacial responsibilizy
Sustainable practice

Pravisian of value
Inlgerily, honesly & rusl
Accountability -
pararmalars snd malics

Instill responsible
behaviours by individuals
and organisations

Tech and Al Scale

Level 1: Simplification
Level 2: Monitoring

Level 3: Automation
Level 4: Machine intelligence structured
Level 5: Machine intelligence unstructured

Level 4 and 5

Level 4 and 5

Accountability
Persenal veluas endd athics
Global citizenship
Influence & leadarship
General management
Carcer management

Tthical codes
Communicating
pralessionsl slandsrds
Financial maragement

and reporling

Maintaining competance —
planning and implamenting

CPD through recognised
prograrmme



Tech and Al Scale
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Level 3: Automation
Level 4: Machine intelligence structured
Level 5: Machine intelligence unstructured

Level 4 and 5 Level 4 and 5

Level 4 and

Instill responsible
laehaviours by individuals
and organisations

Level 1 and 2
| s —

local and internatianal
Gaovernance
Copyrigr!
Frivacy

Etrical codes
Zero with SDC?;TL;?LZ‘?i;E iy (r:olrmmlﬂcatin;_:] J
N A T Frre essinnal slancdardds
Al support Suslainable praclice Finzncal management
Pravision of value

- and reporting
Integrizy, honesty & trust Faintaining competence —
Acrountabyling -

o . F_1|anning aned ]mp|ernenl‘|n§
parameaters and metrics

CPD througn recegnised
Zero with
Al support s

Zero with
Al support

Aceaunlabilily
Persanal values anc ethics
Glebal citizenship
Influance & leadership
Gensrzl managameant
Career management

Sragramme

Zero with
mm Al support
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Thank you

Our thanks to the following people for their contribution to this project
and for helping benchmark tools versus skills

J Valin APR, FCPRS, Hon FCIPR . .
ean Valin on Mina Nazari, WCFA Controller

Jean is principal at Valin Strategic Communications Public relations and Communication researcher

and co-editor of Public Relations Case studies from
around the World. . .
] Mina.Nazari

© @JeanVvalini v nazari.mina84@gmail.com

jvalinpr@gmailAcom

For more information on the CIPR's Al Panel,
visit www.cipr.co.uk/Al
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