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Nexlooks — media habit - Mars 2024
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82% Penetration Rate m D1
76% 75%
70%
54%
46% YA
31%
24%
21%
15% 5 15% 15%
1% 129 13%
o 5%
- . .
TV VOD Instagram YouTube Web Aparat Online Game Newspapaer Magazine Radio

15 Advanced Media Habits: March 2024
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83.5%

74.3% 74.5%
62.3%
57.3%
48.7%

Penetration Rate

D (Once) D1

Total g GENZ

73.6%
48.9%
34.6% 31.3%
24.2%
21.4% 19.3% 18.8%
14.9%
8.8%
DD
Penetration Rate D (Once) D1 DD

Total g GENZ

36 Advanced Media Habits & Advertising: Generation Z
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(Brand Assessment value - BAV) & g3 (o ) 3 Lo S

b aols

M e

DIFFERENTIATION
A brand’s ability to capture attention in the cultural landscape.
A powerful driver of curiosity, advocacy and pricing power.

B -

RELEVANCE

How appropriate and meaningful a brand is to consumers,
Drives brand consideration and trial.

L

ESTEEM
A measure of how highly regarded a brand is and how well it
delivers on its promises. Leads to trial and commitment,

. il / (aUT / colid

KNOWLEDGE
The depth of understanding people have of a brand — both
its, positive and negative information.



Brand Strength

AMONG THE GENERAL POPULATION, OBAMA HAS MAINTAINED A
STRONGER BRAND THAN ROMNEY, BUT HE IS SLIPPING AS ROMNEY GAINS

Barack Obama Q2212
cf‘qglg 100
Q112
Mitt Romney 80
7”.q312
60
Leadership X q?ﬂ
Curiosity | 40
- Mass Market
B 20
3
é i 0 T T
= 2 i Energized  Relevance Esteem Knowledge
= Diffarentiation
g o112
5
= New/Unfocused Fatigue 100
Erand Stature 1 . :
{Esteem;/Knowledge) Energized Relevance Esteem Hnowledge
Differentiation
BAV Source: Brandisset® Valuator All Adults, Q1120312 by quarter k2

Cansulting
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