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Campaigns
REDEFINING THE IMAGE OF THE OIL IN-

DUSTRY IN GLOBAL PUBLIC OPINION

PREDICTIVE /
FORESIGHT PR

Data-Driven Scenario
Strategy Planning
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International
Collaboration

e Risk: Dependence
on global players

e Opportunity:
Access to new
markets

e Qutcome:
Balanced foreign

FORESIGHT
SCENARIOS

Economic
Self-Reliance

e Risk: Limited
investments

e Opportunity:
Domestic market
growth

e Qutcome:
Economic stability

Diplomatic
Aggression

e Risk: International
isolation

e Opportunity:
Strategic
partnerships

e Qutcome:
Political leverage
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Energy Diplomacy and
Forward-Looking PR

(

[ Transnational PR ]

|

Global Media
Relations
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Energy Diplomacy
& Soft Power
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National Image
Building

Economic
Negotiation
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Scenario
Planning
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Data-Driven
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BRAND OF IRAN'S
OIL INDUSTRY

Diplomatic Economic Public
Strategy Interests Relations

e Effective e Economic e Public perception
diplomacy growth e Media outreach

e Global e Energy market
reputation stability
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